CUSTOMER WINBACKS

How Farmers Insurance - Shelley P. discovered new
sales opportunities from a list of canceled
customers.
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Over 20 years of agency experience, Farmers Insurance - |
Shelley P. accumulated over 2,000 canceled customers. \ A "
gll) YOUR BUSINESS
She knew there were worthwhile prospects to win back in
that list, but didn't know how to uncover them. It's a grind Hi Mitch,
to cold call that many people. It's been a while since we've done

business together, we hope you're
doing well! Prices in our industry

SOLUTI ON constantly change and we think we

might be able to get you a better rate

than before.
Shelley signed up with Lift Local's automated Winbacks
If you'd like us to run a new quote for
you, just let us know you're
campaigns automatically send emails to canceled interested by clicking the button

below!

email campaigns to identify interested prospects. These

customers to offer them an updated quote.
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CANCELED CUSTOMERS EMAILED

Over the course of a year, 2,100 canceled

12 MONTHS +
on Lift Local Service a customers received an average of 17 emails

from Shelley.

NEW QUOTE OPT-INS
As they warmed up to her message, 142

- contacts clicked an opt-in button to receive
‘ an updated quote.

.' LIFT LOCAL

CONVERSATIONS

Shelley was notified of the interested

(801) 407-5983 .
- prospects and was able to start productive

https://www.liftlocal.com conversations with them.



